
About Us

As a global leader in acquiring and collecting nonperforming loans, PRA Group returns capital to banks and other 

creditors to help expand financial services for consumers. With thousands of employees worldwide, PRA Group 

companies collaborate with customers to help them resolve their debt. 

Mission
To deliver nonperforming loan solutions that drive success through a long-term focus and customer care. 

Vision
To be the trusted leader, changing the world’s perception of the nonperforming loan industry.

Values
All employees share a common set of values and commitments that define how we treat each other, how we relate to 

our customers, and the responsibilities we have to shareholders, regulators, clients, and others. Simply put, they’re the 

principles that reflect our company’s culture, why PRA was started, and who PRA is today. Our goal is for every PRA 

employee to personalize and live these shared values—because they are guidelines for everything we do.

COMMITTED to always doing our best work.

ACCOUNTABLE for our actions.

RESPECTFUL in our interactions with each other.

ETHICAL in every situation.

SUCCESSFUL because we work together as a team.



Our Tone of Voice

Helpful
Like talking to a friend, we forge great relationships and stay relevant in communication. We build 

trusting relationships by the way we communicate with our customers, partners, and employees. 

We collaborate with customers to help them resolve their debt and we help return capital to banks 

and other creditors to help expand financial services for consumers in the Americas and Europe. 

Relatable
We aim to show that we are more than just a debt collection company. We are people with 

families, friends, and communities that we care about deeply. Through a humanized tone of voice, 

we relate to our customers, partners, and clients by showing them that we are all alike.

Professional
Compliance is a high priority for us. We use a professional tone of voice to communicate that we 

care about rules, regulations, and laws that keep us all safe. 
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Logo Specifications



Please observe the clear space around 

the logo to maximize visual effectiveness. 

Nothing should intrude into this specified 

clear space.

The minimum size of the logo that may be 

used for print applications is 1 inch wide. 
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Logo Usage



The tricolored PRA Group logo is 

the key element of our visual brand. 

Where appropriate, our logo should be 

reproduced in the core brand colors on a 

white background. 

As an alternative, our logo with “PRA 

Group” in white can be placed on a solid 

navy background (HEX #123C62).

Logo Color Variations
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Brand Colors
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The gradient design element is used as subtle design element, as a 

divider with a stroke no bigger than 4pt thick. 

Gradient #A8D16C to #00BCF2



Typography
Font family: Montserrat

font-size: 28px
line-height: 34px

font-size: 20px
line-height: 25px

font-size: 13px
line-height: should only 
ever be one line of text

font-size: 11px
line-height: 17px

Heading 1

Heading 2

SUB HEADING 3

Body text

Montserrat Regular is 
used for main titles

Montserrat Regular for 
smaller titles

MONTSERRAT BOLD FOR SUBHEADINGS, ALL CAPS

Montserrat regular for body text


